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My Farm  



General Mills at a glance 

We produce and market more than  
100 consumer brands in more than  

100 countries on six continents. 
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The Sustainability Imperative  
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Why Sourcing Matters  
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GMI is working on Sustainability programs across:  

75% of our GHG footprint  

99% of our water consumption  
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OUR GOAL is to sustainably 

source the raw materials we use in 

our products. We are committed 

to sustainably sourcing 100 

percent of our 10 priority 

ingredients by 2020. 

 

Our Strategies 
 

Å Increase sustainability of 

ingredients 

 

Å Collaborate to improve global 

water stewardship 

 

Å Advance socially responsible 

supply chains 
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Definitions of Sustainability  

 

 

ÅSugarcane 

ÅPalm Oil 

Certification 

 

 

ÅRow Crops:      
oats, wheat, sugar 
beets, corn 

ÅDairy 

Continuous 
Improvement 

 

 

ÅVanilla 

ÅCocoa 

Origin Direct 
Investment 

 

 

ÅFiber Packaging 

ÅAnimal welfare 

Self Verification 




